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From SoHo to The Strip: The Corner Store Set to Debut at The Cosmopolitan of
Las Vegas

Catch Hospitality Group Brings its Beloved Brand to the Heart of Las Vegas

LAS VEGAS (January 16, 2026) – The Cosmopolitan of Las Vegas announced today it will expand its culinary portfolio with
the addition of The Corner Store, the New York City hotspot from Tilman Fertitta, Eugene Remm and Catch Hospitality Group.
Set to open at the resort in late 2026, The Corner Store is one of the latest concepts from the acclaimed team behind Catch
Hospitality Group, offering a playful and elevated take on a classic American joint.

Since debuting in SoHo in late 2024, The Corner Store has become one of the most coveted reservations in the country. It’s
now a go-to destination for food enthusiasts and A-listers looking for elevated service, an energetic atmosphere and a
standout beverage program centered on creative martinis.

“The Corner Store embodies the perfect blend of high-energy, vibrant dining and culinary excellence with a touch of the
unexpected -- qualities that perfectly align with everything our guests love about The Cosmopolitan,” said Ari Kastrati, Chief
Content, Hospitality & Development Officer for MGM Resorts. “There’s no doubt this resort provides the ideal stage for The
Corner Store’s first expansion outside of New York City, offering guests a one-of-a-kind destination where world-class dining
meets The Strip’s unmistakable vibe.”

The Corner Store’s menu is a nostalgic nod to classic New York City dining offering reimagined interpretations of classic
American fare and a refined yet playful approach to dining. The concept has quickly earned acclaim for signature dishes
including Lobster & Caviar Rolls, Five Cheese Pizza Rolls and Wagyu French Dip alongside top-tier steak selections.

“Expanding our partnership with MGM Resorts to bring The Corner Store to Las Vegas was a natural next step,” said Eugene
Remm, Partner of Catch Hospitality Group. “We’re thrilled to open our second concept in such an iconic setting, which
reinforces our belief in the power and

potential of The Corner Store brand. The Cosmopolitan embodies the same energy, edge and style that defines what makes
our brand successful.”

MGM Resorts International and Catch Hospitality Group first partnered together with the highly successful launch of CATCH at
ARIA Resort & Casino in 2018.

The Corner Store will open in the Blue Ribbon American Grill & Oyster Bar space, which will close permanently on February
16, 2026. Additional details will be unveiled in the coming months.

# # #

ABOUT THE COSMOPOLITAN OF LAS VEGAS
The Cosmopolitan of Las Vegas is a unique luxury resort and casino that offers a decidedly different perspective. Located in
the heart of the Las Vegas Strip, The Cosmopolitan’s distinct vertical multi-tower design features more than 3,000 guestrooms
with residential living spaces, private terraces and breathtaking views of the city skyline. Luxury amenities include a premier
lineup of world-class culinary experiences; an intriguing mix of bars, nightclubs and entertainment venues; 100,000-square-
foot-casino; award-winning spa, salon and fitness center; unrivaled pool district and an eclectic line-up of hand-selected
boutiques. For more information visit: cosmopolitanlasvegas.com and follow us on Instagram, X and Facebook.
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Since 2011, Catch Hospitality Group has evolved from a standalone New York City flagship into one of the most renowned
restaurant groups, best known for pioneering creative and dynamic hospitality experiences in major markets. The group's
success is driven by a team-first mentality and a relentless pursuit of its three core principles: great food, great service, and
great vibe.

Building on the success of The Corner Store and the recent launch of The Eighty Six, CHG is set to introduce two additional
standalone concepts in the coming months, further expanding its footprint in iconic locations across New York City.

Meanwhile, the CATCH brand continues its thoughtful growth, following Miami Beach (2024) and Dallas (2024) with its most
recent addition at Scottsdale’s Fashion Square (2025). CATCH first debuted in New York City’s Meatpacking District in 2011,
followed by locations in Los Angeles (2016) and Las Vegas at the Aria Resort & Casino (2018), along with the expansion of its
sister concept, Catch Steak Aspen (2021).

For more information on Catch Hospitality Group, please visit catchrestaurants.com or follow @catch on Instagram.

FORWARD LOOKING STATEMENTS
Statements in this release that are not historical facts are forward-looking statements, within the meaning of the Private
Securities Litigation Reform Act of 1995, as amended, and involve risks and/or uncertainties, including those described in the
Company's public filings with the Securities and Exchange Commission. Forward-looking statements can be identified by the
use of forward-looking terminology such as "believes," "expects," "could," "may," "will," "should," "seeks," "likely," "intends,"
"plans," "pro forma," "projects," "estimates" or "anticipates" or the negative of these words and phrases or similar words or
phrases that are predictions of or indicate future events or trends and that do not relate solely to historical matters. The
Company has based forward-looking statements on management's

current expectations and assumptions and not on historical facts. Examples of these statements include, but are not limited to,
the Company's expectations regarding the opening of The Corner Store at The Cosmopolitan of Las Vegas. Forward-looking
statements depend on assumptions, data or methods that may be incorrect or imprecise, and the Company may not be able to
realize them. The Company does not guarantee that the opening or other events described herein will happen as described (or
that they will happen at all). These forward-looking statements involve a number of risks and uncertainties. Among the
important factors that could cause actual results to differ materially from those indicated in such forward-looking statements
include risks related to the economic and market conditions in the markets in which the Company operates and competition
with other destination travel locations throughout the United States and the world, the design, timing and costs of conversion or
expansion projects, risks relating to domestic and international operations, permits, licenses, financings, approvals and other
contingencies in connection with growth in new or existing jurisdictions and additional risks and uncertainties described in the
Company's Form 10-K, Form 10-Q and Form 8-K reports (including all amendments to those reports). In providing forward-
looking statements, the Company is not undertaking any duty or obligation to update these statements publicly as a result of
new information, future events or otherwise, except as required by law. If the Company updates one or more forward-looking
statements, no inference should be drawn that it will make additional updates with respect to those other forward-looking
statements.
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