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Katy Perry Announces U.S. Leg of The Lifetimes Tour Coming to T-Mobile
Arena May 17, 2025; General Public Tickets Go on Sale Friday, Jan. 31 at
AXS.com

LAS VEGAS (January 27, 2025) — After selling out shows around the world for her upcoming The Lifetimes TourKaty Perry
has announced that she will launch an extensive run in the United States. Produced by Live Nation, the U.S. leg of the tour will
include a Las Vegas stop at T-Mobile Arena Saturday, May 17, 2025. Touring in support of her new album, 143, the global
pop superstar will perform all of her hits, drawing from her extensive catalog.

Citi is the official card of The Lifetimes Tour in the U.S. Citi cardmembers will have access to pre-sale tickets Tuesday, Jan. 28
at 10 a.m. PST until Thursday, Jan. 30 at 10 p.m. PST through the Citi Entertainment program. For complete pre-sale

details visit http://www.citientertainment.com/.

Verizon will offer an exclusive pre-sale for Katy Perry’s The Lifetimes Tour in the U.S. through Verizon Access, just for being a
customer. Verizon Access Pre-sale tickets will begin Tuesday, Jan. 28 at 10 a.m. PSTand run until Thursday, Jan. 30 at 10
p-m. PST. For more details visit Verizon.com/Access.

The artist pre-sale will begin Wednesday, Jan. 29 at 10 a.m. PSTahead of the general on-sale startingFriday, Jan. 31 at 10
a.m. PST at AXS.com.

Perry will launch The Lifetimes Tour in Mexico, with seven arena shows. In Australia, the demand for tickets to her initial eight
arena shows was so strong that five shows were added. The summer will bring Perry back to North America where, in addition
to crisscrossing the U.S., she’ll play seven sold-out arena shows in Canada.

September will bring her to South America, where her arena dates in Buenos Aires are sold out and limited tickets remain for
her stadium show in Chile. Perry will wrap up the 2025 tour in the UK and Europe, where popular demand led to multiple
added shows in London, Paris, and new shows in Munich and Bologna.

Perry launched 143 — a bold, exuberant dance-pop album with the symbolic 143 numerical expression of love as a throughline

message — with a sold-out headline show at Rock in Rio in Brazil in September 2024 Rolling Stone Australia observed,
“Perry’s midnight set on the Palco Mundo stage where she would play her newest tunes for the first time became the high
point of the night. Taking the stage as fireworks lit up the Rio sky, Perry had the 100,000-strong crowd going wild with dazzling
visuals and pyrotechnics that transformed the City of Rock into a vibrant spectacle...”

About Katy Perry

Since Katy Perry’s Capitol Records debut in 2008 with One of the Boys, she has racked up a cumulative 115 billion streams
alongside worldwide sales of over 70 million adjusted albums and 143 million tracks. The biggest-selling female artist in Capitol
history, Katy is one of only 12 artists in history to have surpassed 100 million certified units with their solo single releases —
and the first-ever Capitol Records recording artist to achieve the elite status of having 10 million RIAA-certified units for a
single in 2015. She was also the first artist in RIAA history to earn three RIAA Diamond singles — for “Firework,” “Dark Horse”
and “Roar.” Since then, she’s added a few more to her collection with “California Gurls” (feat. Snoop Dogg), “E.T”, and both
“Teenage Dream” the SINGLE AND ALBUM going DIAMOND. Katy now has six singles and one album for a total of SEVEN
Diamond-certified titles.

Aside from being one of the best-selling musical artists of all time, Katy is an active advocate of many philanthropic causes. In
2013, Katy was appointed a UNICEF Goodwill Ambassador and has used her powerful voice to ensure every child’s right to
health, education, equality, and protection. Katy has also been a champion for LGBTQ+ equality, and has received numerous
awards for her work, including the Trevor Project's Hero Award in 2012, the Human Rights Campaign's National Equality
Award in 2017, amfAR’s Award of Courage in 2018, and Variety’s Power of Women distinction in 2021 for her work with her
own foundation, the Firework Foundation, whose mission is to empower children from underserved communities by igniting
their inner light through the arts.

Perry has similarly focused her entrepreneurial flair towards her eponymous shoe line, Katy Perry Collections, as well as for
selective companies working to improve health and wellness. She sits on the Board of Bragg, makers of the celebrated Apple
Cider Vinegar, has been an early backer of Impossible Foods, the plant-based meat producer, and is an active investor in
Apeel Sciences, a company focused on plant-derived shelf-life extension technology for fresh produce that improves quality
and reduces food waste, and Samsara, an enviro-tech company creating infinite recycling to end plastic pollution. Most
recently, Katy co-founded De Soi, a line of sparkling ready-to-drink non-alcoholic apéritifs with natural adaptogens, in
partnership with AMASS, maker of clean botanics.


http://www.citientertainment.com/

Katy has just wrapped her critically acclaimed Las Vegas residency, PLAY. When “American Idol” returned to the air in 2018,

Katy joined as a judge. She just completed her seventh, and final, consecutive season on the show. Her new album, 743, is
out now.

FOLLOW KATY PERRY

Website | Instagram | X | Facebook | YouTube | TikTok

About Live Nation Las Vegas
Live Nation Entertainment (NYSE: LYV) is the world’s leading live entertainment company comprised of global market leaders:

Ticketmaster, Live Nation Concerts, and Live Nation Sponsorship. Live Nation Las Vegas produces residency shows from
Lenny Kravitz, Sammy Hagar, Métley Crie, New Kids On The Block, Mariah Carey, Maroon 5, Lady Gaga and Bruno Mars at
Dolby Live at Park MGM; Santana at House of Blues; Blake Shelton, Garth Brooks and Rod Stewart at The Colosseum at
Caesars Palace; The B-52s, Earth, Wind & Fire, FOREIGNER, Styx and Chicago at The Venetian Theatre at The Venetian
Resort Las Vegas; and Scorpions and Shania Twain at PH Live at Planet Hollywood Resort & Casino. Live Nation Las Vegas
also brings other world-famous artists to many of the city’s other premier concert venues including Allegiant Stadium, T-Mobile
Arena, MGM Grand Garden Arena, Michelob ULTRA Arena, the Pearl at Palms Casino Resort, Downtown Las Vegas Events
Center and more. For additional information, visit www.livenationentertainment.com. Find Live Nation Las Vegas onFacebook,
Instagram and follow us on Twitter.

About T-Mobile Arena

T-Mobile Arena, the 20,000-seat venue located on the Las Vegas Strip between Park MGM and New York-New York, opened
April 6, 2016. The arena hosts more than 100 events annually including major headline entertainment, awards shows, UFC,
boxing, basketball and other sporting events, family shows and special events. T-Mobile Arena also is the home of the Vegas
Golden Knights, a National Hockey League expansion team and the city’s first professional sports team, as well as UFC’s
exclusive Las Vegas arena destination. The venue, named the No. 1 venue on Billboard Magazine's 2018 Arena Power List as
well as the “Best New Major Concert Venue” by Pollstar Magazinein 2016, features 50 luxury suites, more than two dozen
private loge boxes, complete broadcast facilities, and other specially designed exclusive hospitality offerings and fan amenities
destined to create a guest experience second to none. Toshiba Plaza, an adjacent two-acre outdoor entertainment space,
features performance stages, a variety of video screens and other interactive content and display areas. Designed and built to
prioritize environmental sustainability, T-Mobile Arena was awarded Leadership in Energy and Environmental Design® (LEED)
Gold certification by the U.S. Green Building Council in 2016. T-Mobile Arena is a privately funded joint venture between AEG
and MGM Resorts International (NYSE: MGM). For more information, visit T-MobileArena.com or follow

on Facebook, Twitter and Instagram.
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